

















About AAK

AAK is a leading provider of value-adding vegetable oils & fats. Their wide range of raw
materials, broad process capabilities, and expertise in oils & fats within food applications enable
them to develop innovative and value-adding solutions across many industries — Chocolate &

Confectionery, Bakery, Dairy, Special Nutrition, Food Service, Personal Care, and more.

AAK's proven expertise is based on more than 140 years of experience within oils & fats.
Their unique Co-Development approach brings their customers’ skills and know-how together
with their own capabilities and mindset for lasting results. Listed on the NASDAQ OMX Stockholm
with headquarters in Malmé, Sweden, AAK has 22 production facilities and customization plants,
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Find out more about AAK USA by visiting:
www.betterwithAAK.com | www.aak.com | www.aak.com/akoplanet
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